IHC Computer Application 

Web Page Final Exam

 

Requirements for your Project

1. 1.      (30%) 
Must be at least 7 created pages. This can include the main page and a ‘ Links Page ’ and a FLASH MOVIE PAGE.

2. 2.      (5 % ) 
Must have a main page that all other pages link back to.

3. 3.      (5 %)
Must have created tables on at least half of the pages.

4. 4.      (5%)
Must have at least three fairly intricate Photoshop pictures.

The intricacy would entail the number of layers and special effects of the pictures (drop shadows, opacity etc…)

5. 5.      (20%)
Must have at least 3 animated banners (created by you) in ImageReady and 3 in Macromedia Flash. 

6. 6.      (5 % )
Must have at least 2 pages which include rollover menus.

7. 7.      (15%)
Must have one Main FLASH MOVIE about 20 seconds in length on it’s own separate page.  This will count as one of the 7 necessary pages.

8. 8.      (BONUS)
Have one of each of these on one or more pages: 

a. a.       text area box

b. b.      drop down menu ( pop-up box )

c. c.       text box

Check these web pages out for information on how to do this or how to copy, paste and modify these into your page.

a. a.       http://htmlgoodies.earthweb.com/tutors/forms.html
b. b.      http://www.bfree.on.ca/HTML/
c. c.       http://html.digitalsea.net/
9. (10 %)
Must be creative and designed according to the guidelines



10. ( 5 %)
The theme or topic of the page should make sense.

Design this page to be used by a business or organization.

You will receive extra credit if you decide to incorporate more complicated effects that we have not covered. These effects or topics have to be significantly more complex to receive extra credit. Here are a few sites to give you some examples to copy and paste and/or tutorials…

1. 1.      http://www.fortunecity.com/westwood/line/739/watutorial.html
2. 2.      http://www.gurusnetwork.com/tutorials/photoshop/droplets.html
3. 3.      http://www.wpdfd.com/wpdanim2.htm
4. 4.         http://www.sunshinewebs.com/Extras.htm (this is not a tutor, but will give you some ideas )

5. 5.      http://anfyteam.com/index.html
6. 6.      http://www.demon.co.uk/davidg/
 

Project Guidelines

1. 1.        Find an ISP ( Internet Service Provider ) to host your page for you for free. Chances are that because it is for free you have to put up with advertisements, but that’s o.k. 

Here are some good sites to try for free hosting

a. a.       www.fortunecity.com
b. b.      www.geocities.com
c. c.       www.angelfire.com
Once you find a good host then you must register with that host with a user name and password. Try to use the same user name and password from your IHC account.

1. 1.        Download an ftp ( file transfer protocol ) program to upload your files to your new ISP.

Here are some good sites to download and install you ftp program for free

a. a.       www.ipswitch.com
b. b.      www.cuteftp.com
1. 1.        Choose a theme for your web page. Your theme must be an advertisement for 

a. a.        a business 

b. b.       a school

c. c.         non-profit organization

d. d.       clubs

You may even want to consider building a site for an organization that could actually use your page for their advertisement when it is completed. You will get extra credit for doing this.

1. 1.        Consider the guidelines mentioned above when starting to create your web page. Your grade will

Be partially based on those guidelines.

 

 

 

Top Ten Mistakes in Web Design

1. Using Frames

Splitting a page into frames is very confusing for users since frames break the fundamental user model of the web page. All of a sudden, you cannot bookmark the current page and return to it (the bookmark points to another version of the frame set ), URLs stop working, and printouts become difficult. Even worse, the predictability of user actions goes out the door: who knows what information will appear where when you click on a link? 

2. Gratuitous Use of Bleeding-Edge Technology

Don't try to attract users to your site by bragging about use of the latest web technology. You may attract a few nerds, but mainstream users will care more about useful content and your ability to offer good customer service. Using the latest and greatest before it is even out of beta is a sure way to discourage users: if their system crashes while visiting your site, you can bet that many of them will not be back. Unless you are in the business of selling Internet products or services, it is better to wait until some experience has been gained with respect to the appropriate ways of using new techniques. When desktop publishing was young, people put twenty fonts in their documents: let's avoid similar design bloat on the Web. 

As an example: Use VRML if you actually have information that maps naturally onto a three-dimensional space (e.g., architectural design, shoot-them-up games, surgery planning). Don't use VRML if your data is N-dimensional since it is usually better to produce 2-dimensional overviews that fit with the actual display and input hardware available to the user. 

3. Scrolling Text, Marquees, and Constantly Running Animations

Never include page elements that move incessantly. Moving images have an overpowering effect on the human peripheral vision. A web page should not emulate Times Square in New York City in its constant attack on the human senses: give your user some peace and quiet to actually read the text! 

Of course, <BLINK> is simply evil. Enough said. 

4. Complex URLs

Even though machine-level addressing like the URL should never have been exposed in the user interface, it is there and we have found that users actually try to decode the URLs of pages to infer the structure of web sites. Users do this because of the horrifying lack of support for navigation and sense of location in current web browsers. Thus, a URL should contain human-readable directory and file names that reflect the nature of the information space. 

Also, users sometimes need to type in a URL, so try to minimize the risk of typos by using short names with all lower-case characters and no special characters (many people don't know how to type a ~). 

5. Orphan Pages

Make sure that all pages include a clear indication of what web site they belong to since users may access pages directly without coming in through your home page. For the same reason, every page should have a link up to your home page as well as some indication of where they fit within the structure of your information space. 

6. Long Scrolling Pages

Only 10% of users scroll beyond the information that is visible on the screen when a page comes up. All critical content and navigation options should be on the top part of the page. 

Note added December 1997: More recent studies show that users are more willing to scroll now than they were in the early years of the Web. I still recommend minimizing scrolling on navigation pages, but it is no longer an absolute ban. 

7. Lack of Navigation Support

Don't assume that users know as much about your site as you do. They always have difficulty finding information, so they need support in the form of a strong sense of structure and place. Start your design with a good understanding of the structure of the information space and communicate this structure explicitly to the user. Provide a site map and let users know where they are and where they can go. Also, you will need a good search feature since even the best navigation support will never be enough. 

8. Non-Standard Link Colors

Links to pages that have not been seen by the user are blue; links to previously seen pages are purple or red. Don't mess with these colors since the ability to understand what links have been followed is one of the few navigational aides that is standard in most web browsers. Consistency is key to teaching users what the link colors mean. 

9. Outdated Information

Budget to hire a web gardener as part of your team. You need somebody to root out the weeds and replant the flowers as the website changes but most people would rather spend their time creating new content than on maintenance. In practice, maintenance is a cheap way of enhancing the content on your website since many old pages keep their relevance and should be linked into the new pages. Of course, some pages are better off being removed completely from the server after their expiration date. 

10. Overly Long Download Times

I am placing this issue last because most people already know about it; not because it is the least important. Traditional human factors guidelines indicate 10 seconds as the maximum response time before users lose interest. On the web, users have been trained to endure so much suffering that it may be acceptable to increase this limit to 15 seconds for a few pages. 

Even websites with high-end users need to consider download times: we have found that many of our customers access Sun's website from home computers in the evening because they are too busy to surf the web during working hours. Bandwidth is getting worse, not better, as the Internet adds users faster than the infrastructure can keep up. 
 

Essentials of Good Business Web Site Design

More and more businesses are finding it useful to have a company web site. And, it is not only the Fortune 500 companies with multimillion dollar advertising budgets that take advantage of web advertising. Local businesses such as grocery stores, specialty shops, and car dealerships are finding that web advertising can not only be significantly less expensive than the cost of radio, TV, or newspaper advertising, it can also be more versatile. Restaurants and bars can provide menus and information on specials often for less than the cost of an ad in the yellow pages. Tourist sites are discovering that for little cost they can deliver much more information to potential customers than they can through billboards and brochures. Service groups and non-profit agencies can spread the word of their organizations and in many cases have no ongoing costs.

So, what is important in creating a business home page? Designing a web site for a business is very different than designing a personal web site. The things that you find cute, or humorous, or clever on your kid's personal web site you will find irritating, childish, and amateurish on a business web site. The successful business site web designers have learned to design pages that load quickly and to get their message across quickly and in a cohesive, coherent, professional manner.

Following are some guidelines we find useful in business web page design:

· MAKE IT EASY TO FIND INFORMATION ON YOUR SITE. A simple, well-organized, easy-to-navigate site is critical on a business web site. 

· USE A CONSISTENT LOGO AT THE TOP OF EVERY PAGE. Identification graphics such as a masthead or title bar at the top of each web page will help to remind a visitor whose site they are visiting. By using the same logo graphic, subsequent web pages will load faster. 

· MAKE SURE THERE ARE LINKS TO THE FRONT PAGE ON EACH WEB PAGE. Remember that a visitor may not always enter your site at the front web page. They may have book marked the page or maybe they found the page by using a search engine. In either case you want a visitor to be able to easily get back to the beginning. 

· DO NOT USE LINKS THAT JUMP SOMEONE TO THE MIDDLE OF THE PAGE. This technique often confuses the person as to exactly where they are in the site. It is also frustrating when they find the exact information they want, click on the "print" icon, and instead of getting only the material they saw on the screen they have to wait for their printer to print many pages of other information they find useless. 

· DO NOT USE "Under Construction" SIGNS. The picture of a little worker in a hard hat is cute the first time it is seen but, it frustrates the person looking for information if it has not changed the next time it is viewed. Leave this off and instead wait until the site is finished and presentable. This is a sure give-away of an amateur site. 

· DO NOT USE BLINKING TEXT. Blinking text can also be distracting and interfere with your site's message. Again, this "cute trick" is a sign of an amateur site. 

· MAKE SURE THERE ARE NO MISSPELLED WORDS. Typos and misspelled words are sure to be spotted and are unprofessional. 

· DO NOT OVERLOAD ANY PAGE WITH GRAPHICS AND IMAGES. Some use of images is great as it will liven up your message and capture their attention. The average "web surfer" will however only wait 10 to 15 seconds for the page to load. 

· DO NOT USE LARGE GRAPHICS OR PICTURES. Huge image files seem to take forever to load on some computer monitors. Keep in mind that not everyone accessing your site has the latest and greatest equipment. 

· CHOOSE BACKGROUNDS CAREFULLY. Color is important. Like with images, it can add something important that will hold your customers attention. Background colors or patterns that make it difficult to read the text will make your reader go elsewhere for information. 

· DO NOT MAKE YOUR READER WAIT TO HEAR YOUR PRIMARY MESSAGE. Business web surfers have very little patience for sites which appear to have little or no useful content. If they don't read something that tells them they have found some useful information on the first screen to screen and a half they will not stick around. 

· USE JAVA SPARINGLY. Java or Java-script message can sometimes be seen as intrusive, often slows down loading, and sometimes is blamed for crashing a user's browser software. 

· DO NOT OVERLOAD WITH ANIMATION. Sometimes animation is tasteful and business like however it often just makes the site look amateurish and should therefore be used sparingly and with caution. 

· DO PROVIDE AN EMAIL LINK FOR COMMENTS OR MORE INFORMATION. Many potential customers who would never take the time to call or put a stamp on an envelope will instead take a few moments to drop you an email if you make it easy for them! 

· CONSIDER PUTTING AN ONLINE GUEST BOOK ONTO YOUR PAGES. Particularly if your pages are from a non-profit agency or a tourist related site the ability to show comments and testimonials will be invaluable. 

· VIEW THE FINAL WEB PAGE IN A WEB BROWSER. Dangling HTML tags visible on the Web page are often caused by the use of some of the Web page generating software packages. 

 

 

 

 

 

 

 

 

 

 

 

 

 

